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Five Dimensions Knockdown Matrix {1 4E4f e [
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Value-Scene Canvas {i7{t49 5t i 4

Values - Gain Creators and Pain Relivers. il it 115, s s

Scenes - To Cosumer, To Business and To Industry. > A/ 8 2. ey 0l
Insight into product values and scenarios, as well as their matching degree.
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Data, Information, Knowledge and Wisdom Process, K41 {55 B i Flii 2230 L

The process of mining product knowledge and the method of forming business insight.
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